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Abstract

Social capital may be viewed as a competence to communicate with others in order to create values. By necessity this constitutes an insider – outsider relation that may be more or less strong for different individuals. Place dependent social capital may in line with this be considered as a capital connected with a more or less large and well delimited spatial area, an area within which and about which individuals have a deeper knowledge compared with the surrounding. Knowledge regarding place is established through own observations, tales and media. Together those will form mental maps of individuals. While Putnam seems to argue that media reduces social capital by isolation, we here argues that some media also instead may conserve existing mental maps of place and other places in its ambition to optimise the combined return from the two spatial markets it acts on; distribution and advertisement. Place dependence is reconstructed through the reinforced dynamics of media. Hence, borders become path dependent with distorted images of “the other” as a result. In a development process such barriers may act against the formation of sustainable clubs for treatment of common resources. 
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